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LD SR “Brand Japan” Rice Trading (Japan in the World)
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T—VEE :
Agreement Disagreement

We need to prepeare to export. It We should sell rice to Japanese

becomes a chance to spread people first. Foreign rice is
Washoku. cheaper than Japanese.

Exporting rice with "growing In Czech tasty "Koshihikar:"
skill" and '"cooking skill' is a produced in Italy is sold. As it is

better idea. cheaper, no one buy Japanese one.

We need a strategy to sell rice to The world doesn't need brand rice.

foreign coutries. How to sell is If we promote rice "made by
depending on each country. Japanese", it may be sold.
@ We shouldn't force to eat Japanese rice. Peaceful
and correct trade is to help each other.
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We need to know foreigners agree || Each foreigner has his or her own
with our idea or not. Let's ask! viewpoint about trading.

| I

We can ask farmers in Japan and | | They must have their allegation
in foreign countries. about trading products.
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Now we have many viewpoints of trading Japanese brand rice. Let' s make a
summary and show them.




